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President's Message

We are building an organization
and strategy that can respond to
changes in the business
environment, aiming to become a
true No.1 global seafood supplier.

Masaru lkemi

President & CEO and Representative Director
Maruha Nichiro Corporation

What is Maruha Nichiro's Meaning of Existence and Purpose?

It has been one year and five months since | assumed the position of President & CEO, and this time has been a period of
daily struggle to cope with the COVID-19 pandemic. Therefore, | have been thinking of what we could do to ensure the
longevity of the company, and in doing so, | feel that | have had more and more opportunities to think again about what is
the meaning of Maruha Nichiro's existence (purpose). Food is essential to daily living. And among all food sources, protein
is an indispensable nutrient. For 140 years, we have consistently provided people around the world with seafood products,
a high-protein food source. For that reason, | believe that our meaning of existence and mission is to provide a stable
supply of seafood products to people across the globe.

When considering the meaning of existence, we must never forget that a company is not only about economic value. Also,
we must never forget who is evaluating the value of the company. It is not ourselves but others who evaluate us. In other
words, to enhance corporate value we must meet the expectations of stakeholders. | have become even more aware than

ever of the way we should enhance our corporate value by gaining the support of our stakeholders.

Economic value, such as high profitability and a healthy financial standing, is the most important foundation, and without
securing economic value, we cannot take on other challenges. If we don't recognize this fact and then consider
environmental and social values from the same perspective, | feel that our meaning of existence as a company will be

diminished. | have felt this point also through conversations with our investors and other stakeholders.

For over 140 years, we have been a company that lives off the bounty of nature, including marine resources. Placing

importance on environmental values is directly related to business profit itself, which is our livelihood, so it is only natural
S 4
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that we should practice the kind of management that emphasizes it. | believe that this is also the meaning of our

existence.

On many occasions, we have been referred to as the No.1 global seafood supplier, but | believe that this probably refers
merely to net sales. However, we, ourselves, must reflect once again on what it means to be the No.1 global seafood
supplier. | think we will be able to boast that we are truly number one when we become the world's No. 1 company from
any perspective and have the highest net sales, while also taking in consideration the global environment and depletion of

marine resources. | feel that we need to reach such an existence as soon as possible.

Risks and Opportunities for Sustainable Growth

When looking ahead to sustainable growth in the future, | believe that the risks and opportunities are the areas of human
resources and technology, as | mentioned earlier. This is because, depending on our strategy and how we proceed, there is
a big difference between the two. If we always rely on our internal research labs and in-house training it will be difficult to
catch up with our competitors. In other words, if the company has a competitive advantage in terms of human resources
and technology, it is more likely to be able to take advantage of all opportunities. In Japan as well, it is no longer the era
when excellent human resources remain in one company. We will strive to establish a human resource system and
framework that enables us to accept new knowledge and to create an environment that facilitates the participation of new,

outstanding human resources from outside the company while maintaining our tradition.

Integration of Sustainability and Management

For us, having lived together with the sea, the integration of sustainability and management is a natural and inseparable
relationship. Of course, in the short term, there will be costs associated with enhancing environmental and social values. If
we only consider the short-term cost aspects, such as doing business with fishing companies that do not operate illegally
or creating a working environment that takes into consideration the health of employees, it is possible that economic
value will be lost. However, if we consider the situation from a medium- to long-term perspective, a different landscape
will emerge. The fact that we only handle resource-controlled seafood products can be considered a value in today's social

trends.

When it comes to food loss as well, the reality is that, more than 10 percent of the current food production is lost.
Therefore, even if costs are incurred it would be a value for us, if a product form or distribution method that does not
cause food loss can be assembled as a system. | believe that then, we can achieve both, economic value and
environmental and social value, in other words, the integration of sustainability and management. The same can be said
for the issue of marine plastics. If microscopic plastic particles enter the organs of fish, then what is the value of fish?

Society is undergoing changes that are completely different from what we have seen in the past.

As for the integration of sustainability and management, we are also pursuing an approach from a strategic perspective.
We are currently in the process of formulating our next Medium-term Management Plan, and in parallel, we have initiated
a review of our materiality. When we formulated the current Medium-termm Management Plan, we began working on the
Medium-term Sustainability Management Plan after formulating the Medium-term Management Plan. This time, however,
we are considering sustainability and management strategies in parallel from the planning stage. | think it's an effective

process, both in terms of the linkage of each strategyand in preventing gaps in perceptions among the management.

It is often said that the main obstacle to achieving the integration of sustainability and management is a lack of
understanding within the company, but | believe that the reality is that deflation is also a major reason. All stakeholders
engaged in the value chain share the recognition of what truly has value, deal with it at a fair price, and the business
operator at the top of the value chain receives a fair profit. In order to become the No.1 global seafood supplier in both
name and in substance, | would like to take a leadership role in ensuring that all stakeholders involved in seafood
products can maintain a sustainable lifestyle. The Maruha Nichiro Group will continueour advancement in order to meet

your expectations. Thank you very much for your continued support.
S5
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Management Approach

Materiality of the Maruha Nichiro Group

The Maruha Nichiro Group formulated the Long-term Sustainability Vision (FY2018 to FY2027) with the aim of evolving
into an even more sustainable corporate group. In the Medium-Term Management Plan, we have identified our materiality
to contribute to the resolution of environmental and social issues and to pursue the sustainable enhancement of corporate

value.

Economic Value Net sales: 1 trillion yen / Operating income: 31 billion yen f ROA 5.7% J/ D/E ratio 1.5x / Equity
ratio: 30.0%

Social Value Value for Customers

* Supply safe and secure foods
+ Promote consumer-oriented management
+ Promote lifelong health plan

Value for Employees

* Provide growth opportunities
» Promote safe and ideal working conditions
* Promote diversity and work practice reform

* Promote health management
» Promote a proactive approach to human rights

Value for Business Partners

* Practice sustainable procurement

Value for Communities and Society

« Coexist with regional communities in mutual prosperity

Environmental Value = Combatting climate change
* Building a recycling-oriented society
« Protecting marine resources

Medium to Long-term Sustainability Management Plan and Long-term
Sustainability Vision

Medium to Long-term Sustainability Management Plan
> Download PDF (1,120 KB/2é pages)
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Management Structure

In the Maruha Nichiro Group, the Sustainability Committee, which was newly established in FY2018, is chaired by the
President & CEO and Representative Director and consists of Executive Officers who also serve as Directors of Maruha

Nichiro Corporation, Executive Officers in charge of related departments, and related Department Heads.
The Sustainability Committee is responsible for planning and setting targets for overall Group sustainability

management and evaluates the activities of Group companies. It also promotes activities in coordination with Maruha

Nichiro Corporation divisions and group companies.

Maruha Nichiro Group Organization Structure for Sustainability Promotion

Managing Executive Officers’ Committee

Sustainability Committee

Chair: Representative Director, President & CEOQ
Members: Executive Officers acting as Directors, Executive Officers
in charge of related departments, and related Department Heads

Secretariat

Sustainability Group,
Corporate Planning Department, Maruha Nichiro Corporation

Maruha Nichiro Group

All relevant departments of Maruha Nichiro Corporation

Overview of Sustainability Committee

Chairperson: President & CEO and Representative Director

Secretariat: Sustainability Group, Corporate Planning Department

Frequency of meetings: Twice a year (ad hoc committee meetings held as necessary)

Committee members: Executive Officers acting as Directors, Executive Officers in charge of related departments, and
related Department Heads of Maruha Nichiro Corporation

Purpose: Verification and evaluation of progress status of the Medium-term Sustainable Management Plan for the Group

overall, sharing issues and information

Sustainability Committee Results for FY2020

The Sustainability Committee convened twice in FY2020 to discuss the issues below. Agenda items and details are
distributed to respnsible persons and persons in charge of environmental concerns of each department and group

company of Maruha Nichiro, in efforts to share information with all employees.
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Times convened: 2

Primary Topics ;

Review of Medium-term Sustainability The committee reported on the results of action in FY2019
Management Plan in FY2019 and and efforts in FY2020 pertaining to the creation of social
planning for FY2020. value and environmental value.

Conducting surveys on marine resources  In FY2020, we conducted a survey on the products and raw
materials of Maruha Nichiro Group companies to ascertain
the current volume of marine products handled and to

evaluate the state of wild marine resources.

Conducting the self-assessment We conducted a self-assessment questionnaire of domestic
guestionnaire for suppliers and overseas suppliers to confirm the status of compliance
with the FY2020 Supplier Guidelines.

Future efforts to address the problem of We shared information on international trends, efforts of
marine plastics domestic and overseas companies, and the status of the
Group's activities regarding marine plastics and examined

an action plan for the future.

In FY2021, we plan to hold the same number of meetings as previous years to discuss various topics including the

progress of surveys on marine produce and suppliers as well as the next Medium-termm Management Plan.

Internal Dissemination Measures

Conducting Group Philosophy Training

Group Philosophy Training Program was newly developedis a new training program developed based on our experience
that the Group Philosophy was not resonating with employees following the pesticide contamination incident at AQLI
Foods in 2013. The purpose of this program is to have management and employees communicate directly with one other
about the Maruha Nichiro Group’'s mission and responsibilities to society as embodied in the Group’s Philosophy, and to
share a mutual understanding of what role each employee plays in putting the Group’s philosophy into practice in their

daily work.

This group training program, which began in 2014, has been gradually rolled out to all employees of group companies in
Japan and all Maruha Nichiro Corporation offices, with Maruha Nichiro executives serving as instructors for the

philosophy training.

In FY2020, due to the COVID-19 pandemic, it was determined that it would be difficult to conduct the training in the
conventional manner, so new and mid-career employees of Maruha Nichiro Corporation and the Group in Japan who had
not yet taken the Group Philosophy Training were targeted to undergo training conducted remotely and led by Maruha

Nichiro Corporation’s Director, Managing Executive Officer, Shinichiro Takeda.

A total of about 8,000 Group employees attended the third round (FY2018 to FY2020), and received an explanation on the

importance of the Maruha Nichiro Group’s philosophy system and slogan.
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Corporate Brand Strategy “Brand Enhancement Creation Project” Launched

From FY2019, we started the "Brand Enhancement Creation Project” as part of the corporate brand strategy for the
Maruha Nichiro Group. The entire Group is working collectively on activities to convey its commitment to the "pursuit of
new possibilities in food while bringing vitality to people around the world,” which represents the value our brands

provide.

At Maruha Nichiro Corporation, we have approved the two projects of "Friendlier to the Earth Project” and "Branding from
the Sea Project” as projects to implement based on ideas collected through internal cross-functional group work involving

employees.

Under the "Friendlier to the Earth Project”, we will first work on measures to foster awareness internally regarding the
reduction of food loss and waste, which is becoming an important social issue. Under the "Branding from the Sea Project”,
we will disseminate the message of harmony with the sea and the connections between Maruha Nichiro and society

through surfing competitions that actively address marine environmental issues.

Through these two projects, looking ahead we will aim to create a future "For the ocean, for life,” which is our brand

statement.

Group working

Link of Maruha Nichiro's Materiality and SDGs

Contributing to the Achievement of Sustainable Development Goals (SDGs) through
Business Activities

Environmental

+Food safety and security
«Contribuste to health through food Values
e e, )
EE Social Values
Economic
Values
= * Reduce waste and improve
recycling rates
o =3
> ).;" Q m
" Build 2 --'—.'-»,’u,:.\"'t\'r;_.
ooy
+Practice sustainable procurement * Gatabiehpostin '+ 8 e .ﬁmmmmum
{respoct basic haman rights / fair laboe . : ‘ i_'h .. . ‘-" ,'_..‘;-.",- mutual prosperity
oo 4 " . ny for frozen IR T - manufacturer of T [
ose nrursing care tunchoos materils & |co

A SR R R g R )
_Marine resource protection
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Materiality

Basic Approach

The Maruha Nichiro Group’s businesses span an integrated value chain from procurement and distribution to production,

processing and storage focused on marine products.
We are implementing initiatives focused on the materiality in our Medium-term Sustainability Management Plan in order

to fulfill our social responsibilities based on the impacts we have on society and the environment during each process of

our business operations.

Mapping of Value Chain and Materiality

Business areas
Overseas Business
Fishing Aguaculture Production and processing Storage and legistics Retail / Dining out /
Ta dining tables

Research & development

Economic Value Met sales: 1 trillion yen / Operating income: 31 billion yen / ROA 5.7% / D/E ratio 1.5x / Equity ratio: 30.0%

=Supply safe and secure foods
= Promote consumer-oriented management
= Promote lifelong health plan

Value for Customers

«Provide growth opportunities  «Promote safe and ideal working conditions  -Promote diversity and work practice reform

Value for Employees +Promote health management  +Promote a proactive approach to hurnan rights

anjep 121205

Value for Business Partners +Practice sustainable procurement

Value for Communities and Soclety = Coaxist with regional communities in mutual prosperity

Enhance energy-saving facilities =Switch to non-CFC freezers

Climate Change sImprove energy lllfi:'--luur

+Reduce heavy oil and gas usage

+Reduce manufacturing problems
+Reduce waste of raw materials, resourcesand products
+Turn waste into valuable resources

anjep |ejuawuodialg

*Promote acquisition of sustainable aquafarming certificates

sImplement a stricter verifications of imported fishery product traceability

+Promote dialogue in Japan and abroad

sIncrease production of egg-to-harvest bluefin tuna

sStrengthen RED systems for aquafarming technologies m

+Promote the use of marine products obtained through sustainable fishing/aquafarming certificates (MSC/ASC)

Management Situation for the Materiality

2> Sustainability Management of the Maruha Nichiro Group (PDF: 81KB/2pages)

S 11
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Steps for ldentifying Materiality

Basic Approach

The Maruha Nichiro Group identified the materiality in the field of sustainability as required by the GRI Standards in
February 2018. This was against a backdrop of growing interest on a global level in sustainability challenges including in
society and the global environment. The Group believes that the creation of such social value and environmental value will
lead to the creation of economic value. We launched the Medium-term Sustainability Management Plan centered around

the creation of these three types of value from FY2018.

Steps for Identifying Materiality

Step 1 ldentification of Social Issues

We have identified social issues in consideration of international standards and guidelines including the GRI Standards,
ISO 26000 core subjects, the Ten Principles of the UN Global Compact, and the Sustainable Development Goals (SDGs).

Step 2 Mapping of Social Issues

We mapped social issues on the two key coordinate axes of importance from a social perspective and the perspective of

the Group. We then narrowed down issues with a high priority level.

High
- *Promote diversity and work practice reform +«Supply safe and secure foods
«Promote a proactive approach to human +Practice sustainable procurement

rights (besides employees) «Protecting marine resources
*Combating climate change
«Building a recycling-oriented society

*Promote consumer-oriented
management

*Provide growth opportunities
*Promote lifelong health plan

aanadsiad je1z0s e woldy asuepodu)

Low

Low ¢ + High
Importance from the perspective of the Group

Step 3 Deciding on Materiality
The Board of Directors approved the Medium-term Sustainability Management Plan including the materiality in February

72018 and we started implementing the four-year plan in April 2018.

Step & PDCA Management of Materiality

Reports and reviews on the progress of the materiality are conducted at meetings of the Sustainability Committee.

S 12
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Materiality Review Project

We believe it is our objective to respond to changes in social conditions, to promote materiality within the company, and to
reflect the opinions of external stakeholders, and we are moving forward with the materiality review project in conjunction

with the formulation of the next Medium-term Management Plan (we will report promptly after the formulation is

completed).
Formulation of the next Medium-Term . -
Review of Materiality
Management Plan
rebruary 2021 Reconsideration of the Group Philosophy 1
system and Long-term Vision Extraction of GRI Standards to be
evaluated
Formulation of the company-wide strategy Evaluation of the company’s perspective,
stakeholders interest, and impact on the
company
July
Finalization of Materiality / establishin
Formulation of the business strategy s b ki poca.
KPIs
October

Main Feedback from External Stakeholders

+ Consideration of human rights, including forced or compulsory labor and child labor, is important since economic losses
are significant should human rights violations occur. {Investor)

* Maruha Nichiro, which has built a supply chain network around the world, should actively work to promote international
marine resource management. (Expert: marine resources)

* In B to C businesses, reducing the environmental impact of packaging and containers is essential. (Investor)

* The development and transition of fishing gear considerate of marine resources and the surrounding ecosystem
(organisms) is urgently needed. (Expert: sustainability)

* Addressing climate change issues are also very important in the fisheries industry. (Investor)

* Responding to food loss, which has become a serious problem in Japanese society, is also urgently needed. (Expert:
human rights)

Collating Extensive Opinions from within the Maruha Nichiro Group

« The opinions of 1,576 employees (65% of all employees) of Maruha Nichiro Corporation, including 66 executive officers,
unit directors, and department heads were collated.

* To secure a wide range of perspectives, including the Group's perspective, opinions are collated from 50 President &
CEOs of Japan and overseas consolidated Group companies, as well as from production bases in various regions.

* |n the evaluation from the company's perspective, the majority of respondents supported GRI Standards, such as

supplying safe and secure food as well as the problems of marine plastics and food loss.

+ Opinions from executives focused on climate change, the risk of depletion of marine resources and active investment in
human resources, while unit directors emphasized GRI| Standards such as the promotion of research and new product
development to strengthen competitiveness and a diversified Board of Directors, all with an awareness of the
sustainability of the business.

S 13
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Dialogue with Stakeholders (Institutional Investors)

In reviewing the company’s materiality, Executive ESG Analyst Megumi Sakuramoto of Asset Management One, Co., Ltd.,

and the Company’s President & CEO Masaru lkemi, discussed the sustainability issues that should be emphasized.

S 14
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Stakeholder Engagement

Stakeholder Engagement

W Communication Map  ----mmmmmm o P16
W INILALIVES  -mmmm e oo oo e P18
W SeaBOS Initiative  —----m-mmmmm oo P21
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Communication Map

Basic Approach

The Maruha Nichiro Group is closely involved not only with customers who buy products, but many stakeholders including

employees, suppliers, nearby residents, shareholders and investors, along with the global environment.
It is essential to build trustful relationships with stakeholders in order to continually improve corporate value. Therefore,
we create opportunities to provide information about the Group and listen to stakeholders’ expectations and opinions

through various forms of communication.

We actively use the feedback we receive to promote the sustainability of the Group.

Communication Map

Stakeholders Materiality Main Contact Point Communication Methods
Customers Supply safe and secure foods Quality Assurance Website
Department
Promote consumer-oriented Consumer Relations Center  Advertising
management
Promote lifelong health plan Corporate Communication Events
Department

Central Research Institute

Shareholders and Proper information disclosure Corporate Communication Results Announcements

Investors Department
Shareholders Meeting

Report Documents (shareholder

communications, reports)

Business Partners Practice sustainable Corporate Planning Website and Survery of Suupliers
procurement Department
Employees Provide growth opportunities Personnel Department Intranet
FPromote safe and ideal working  Personnel Department Internal Training
conditions
Promote diversity and work Personnel Department Communication training (NAVI)

practice reform

Promote a proactive approach Personnel Department Internal Training
to human rights

Promote health management Personnel Department Internal Seminar

S 16



o~ MARUHA NICHIRO

For the ocean, for life
Communities and Society Coexist with regional

communities in mutual

prosperity

NPOs/NGOs Global information gathering

fAcademia/etc.

Stakeholder Voice

Corporate Planning

Department

Maruha Nichiro Group

Companies

Corporate Planning

Department

See the following pages for voices from actual stakeholders.

Social Value
» Value for Customers

> Promotion of diversity and inclusion

Environmental Value
> Environmental Management
> Building a recycling-oriented society

> Protecting Marine Resources

Website

Participation in local events

Participation in daialogue (SeaB0S5, etc)

Questionnaire for Employees about Integrated Report

We conducted a questionnaire for Maruha Nichiro Corporation employees about the Maruha Nichiro Group Integrated

Report 2020. A total of 587 employees responded to the questionnaire, which is more than double the previous fiscal year

(217 employees). This indicates that interest in our integrated report is growing internally. Also regarding content, 75% of

respondents answered they “understood it” or “understood it well”. Employees also provided such feedback as "“compared

to last fiscal year, the report was better organized and | understood the situation over the previous fiscal year” and “the

report helped me better understand the company’s overall initiatives.”

S 17
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Basic Approach

The Maruha Nichiro Group is engaged in business through a global supply chain with seafood products at the core. lts
procurement activities and fisheries resources are closely related, and there are concerns regarding the many
sustainability challenges in a broad value chain that cannot be resolved alone by a single company or the private sector.
We believe that cooperation with competitors, governments, scientists, NPOs, and NGOs is essential to implement
comprehensive initiatives in response to these concerns. For this reason, the Maruha Nichiro Group voluntarily

participates in various such initiatives in Japan and overseas.

Sponsor of the Tokyo Sustainable Seafood Symposium

Maruha Nichiro Corporation sponsored the Tokyo Sustainable Seafood Symposium (TSSS 2020) held in November 2020.
During the session "SeaBO0S: Spurring Innovation in the Seafood Industry with Unified Initiatives,” SeaB0OS Managing
Director Mr. Martin Exel and Professor Henrik Osterblom of the Stockholm Resilience Centre, representing scientists,
joined representatives from Nippon Suisan and the Corporate Planning Department of Maruha Nichiro Corporation,
representing business, to speak on the state of sustainability work and forthcoming efforts as a SeaB0S member

company.

T5552019

Participation in the United Nations Global Compact

The protection of human rights and implementation of appropriate labor practices WE SUPPORT

are essential for a company to build a sustainable supply chain. Since 2010, the
Maruha Nichiro Group has participated in the United Nations Global Compact that
compiles and requests support for the essential set of values of human rights,
labor, the environment, and anti-corruption as 10 principles in all of its business

activities in Japan and overseas.

S 18



o~ MARUHA NICHIRO

For the ocean, for life

Participation in the Roundtable on Sustainable Palm Oil (RSPO)

In July 2019, Maruha Nichiro Corporation joined the RSPO*, a non-profit
organization promoting the sustainable production and use of palm oil. A recent
increase in palm oil demand has been accompanied by ecological destruction
wrought by the felling of tropical rainforests possessing great protective value,
reduced absorption of greenhouse gases, and problems concerning the human
rights and workplace safety of agricultural workers. At Maruha Nichiro, we
support the work of the RSPO and we seek to convert to sustainable palm oil
certified by the RSPO in our ongoing contributions to society’'s sustainable

development.

*RSPO: Roundtable on Sustainable Palm Oil

Check our progress at https://rspo.org/members/9345 4-1167-19-100-00

Participation in the Clean Ocean Material Alliance (CLOMA)

We must make a worldwide call to action toward solutions for the global problem
of marine plastics. Given this, the Maruha Nichiro Group joined the Clean Ocean
Material Alliance (CLOMA) in 2019. CLOMA, led by Japan's Ministry of Economy,
Trade and Industry, is an alliance that was established in January 2019 to
strengthen partnerships between a wide range of actors across industries,
promote the sustainable use of plastic products and the development and

introduction of alternative materials, and accelerate innovation in the field. As of

June 2021, over 430 companies and organizations have joined CLOMA.
, , , , ClLean Ocean Material Alliance

As a corporate group with a close connection to marine resources, we are working

to strengthen partnerships with a variety of organizations to make the oceans

clean.

Cooperation Aimed at the Biodiversity Conservation

Maruha Nichiro Group is in accordance with the ideas of the Japan Business z,‘;g
Federation's Biodiversity Declaration released in 2009, and has participated as a %
facilitation partner of the declaration since 2009. In addition, Maruha Nichiro Japan Business Inifiative for Biodiversity

supports the objectives of the activities of the Keidanren Nature Conservation

Fund®, and it has donated to the fund every year.

Maruha Nichiro, as an associate member, participates in the Japan Business
Initiative for Biodiversity that serves as a forum for exchanging information and
opinions on biodiversity initiatives. It gathers the latest information and know-how

through the network of participating companies.

In March 2016, Maruha Nichiro was selected as a partner company of Tokyo Bay
UMI Project, which the Ministry of Land Infrastructure has organized and
cooperated with public and private sectors to improve the environment of the
Tokyo Bay. We will contribute to ocean biodiversity through participation in these

activities going forward. s 10
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* Keidanren Nature Conservation Fund: Fund that was established with the
purpose of providing assistance for nature conservation efforts implemented by
NGOs/NPOs in developing countries, particularly in the Asia-Pacific region, and

subsidies for environmental conservation activities in Japan.

Initiatives of the Plastic Package Recycling Council

The Plastic Package Recycling Council (PPRC) is a volunteer organization of groups and companies that have taken on the
responsibility of recycling plastic containers and packages into new products. In June 2020, Satoshi Kokaji, Maruha

Nichiro Corporation’'s Executive Officer in charge of Product Development Department, was appointed PPRC Chairman.

The purpose of the PPRC is to build rational systems for recycling plastic containers and packages in accordance with the
Containers and Packaging Recycling Act, arrange frameworks enabling the smooth implementation of practical operation,

forge close partnerships with relevant industries, and raise awareness to spread these efforts.

The Maruha Nichiro Group is actively involved in the work of the PPRC, seeking to build a sustainable system for recycling

plastic containers and packages, and contribute to the formation of a recycling-oriented society.

Joining the Japan Blue Economy Research Group (BERG)

The Japan Blue Economy Research Group (BERG) is an organization established in
July 2020, under the Japan Blue Economy association (JBE). It recruits members
among corporations and other entities to promote research and development
necessary to conserve and restore coastal areas through close cooperation

among researchers and engineers in various fields and capacities, as well as

businesses and local governments. It has also started a pilot project for the blue

carbon offset system.

The Maruha Nichiro Group is seeking to expand its measures on biodiversity and
pursue a decarbonized society through information sharing and research between
members, and from information gathering on blue carbon as a member of the

association.

S 20
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SeaBO0S Initiative

Participation in Seafood Business for Ocean Stewardship (SeaB0S)

The Maruha Nichiro Group has joined together with the world's leading global seafood suppliers and scientists studying
the ocean, fisheries and sustainability, in the Seafood Business for Ocean Stewardship (SeaBOS) initiative since its

inception.

SeaBO0S is a global initiative that was launched in 2016 together with the world's eight (now 10) largest seafood
companies, and scientists who study the ocean, fisheries and sustainability. Its goal is to lead the world towards achieving
sustainable seafood production and a healthy ocean environment through cooperation and strategic activities based on
scientific evidence. We are trying to actively contribute to meeting the United Nations Sustainable Development Goals
(SDGs) and Goal 14 in particular, to "Conserve and sustainably use the oceans, seas and marine resources for sustainable
development.” When the organization was established in September 2018, our president (at the time) Shigeru Ito was
appointed as its first chairman. He has served in this role until October 2020.

Companies Participating in SeaB0S

Maruha Nichiro

Nippon Suisan (Nissui)

Nutreco/Skretting

Cargill Agua Nutrition Sea BOS

Thai Union Group

MOWI

Dongwon Industries
Cermagqg

Kyokuyo

Charoen Pokphand Foods

The Primary Challenges and Mission for SeaB0S

Ten of the world's largest seafood companies are working to display leadership in order to achieve ocean sustainability
Vision: To accelerate transformation with regards to ocean management

How: In cooperation with governments and other sustainability bell-wethers, the industry actively engages in ocean

management and bears global responsibility for the world's oceans

Mission: To lead the world towards achieving sustainable seafood production and a healthy ocean environment
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Participation in the Fifth SeaBOS Dialogue (Virtual Meeting)

In October 2020, the fifth SeaBOS Dialogue was organized, and our company’s President & CEO Ikemi, attended the event.
During the two-day online dialogue, each Task Force actively discussed issues, progress, and future activities, and agreed
on a number of goals and plans up until the end of 2021. Our company’s Representative Director, Chairman of the Board
Shigeru lto, who served as the first SeaBOS Chairman, retired after his two-year term as Chairman, and the
chairpersonship of the initiative was handed over to Ms. Therese Log Bergjord (CEO of Skretting).

Task Forces

SeaBO0S Activities Major Agreements

Eliminate |UU fishing, forced or Eliminate IUU fishing or forced or compulsory labor and child labor in our own operations
compulsory labor, and child labor —and address these problems in our procurement supply chains — with reporting on
progress in 2022 and 2025

Address endangered species Agree on a strategy for reducing impacts on endangered species
Reduce the use of antibiotics Agree on a strategy for reducing the use of antibiotics
Address the problem of marine plastics Enhance collaboration with the Global Ghost Gear Initiative to address the issue of lost

and abandoned fishing gear.
Conduct clean-up activities on beaches and rivers

Climate resilience Set greenhouse gas emissions reduction goals and reporting approaches from each

company

Six task forces have been organized within SeaBOS to handle various issues, and each taskforce is led by SeaB0OS

members in collaboration with and supported by scientists.
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The task forces of SeaBOS

Task Force |

-Addressing 1UU fishing,

uO,

endangered species, and
forced labor

Task Force IV

Transparency and
Governance of SeaBOS

TS

Task Force |l
Communication

)G

WL Task ForceVv
=% -Reducing ocean plastics

Task Force lll
-Working with

e

governments to improve

Task Force VI

regulation and addressing
antibiotics usein aquaculture

@)

«Climate resilience

*Maruha Nichiro Corporation is an active member in Task Forces [, lll, and VI

Stakeholder Voice

Ms. Therese Log Bergjord
Skretting CEO

We asked Therese Log Bergjord, the new chairperson, about the goals of
SeaBO0S, her role as chairperson, and her expectations for Maruha Nichiro

1. What are the goals of SeaB0S?

The key goal of SeaBOS is to create a global transformation to sustainable
seafood production and a healthy ocean. We are doing that by having a
collaboration between ten of the largest seafood businesses in the world,
and scientists from Stockholm Resilience Centre, to meet various
commitments and time bound goals we established in 2016.

2. What are your goals as the chairperson of SeaB0S?

To oversight the activities of SeaBOS and help ensure company members
and scientists remain focused on achieving results. And to provide
leadership and strategic vision towards a better future for seafood
production and ocean health.

3. As the chairperson of SeaB0S, what do you expect from Maruha Nichiro?
To continue with the great progress started with Chairman Ito, through the
leadership now of President Ilkemi, and deliver on our SeaBOS time bound
goals this October 2021, and in future. And, given the significant size and
reach of Maruha Nichiro in the seafood world, | hope you will remain part of
this unique collaboration, and identify challenges as well as solutions to
ensure global seafood sustainability, which can then be shared with other

members of SeaBOS.
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The Maruha Nichiro Group has formulated the Maruha Nichiro Group Human Rights Policy
based on the United Nations Guiding Principles on Business and Human Rights in order to
fulfill our responsibility to respect the human rights of stakeholders, including those in our
supply chain. In FY2019, we began full-scale efforts to establish a system for human rights
due diligence and are making progress toward identifying human rights risks and
understanding the current situation through our business activities both in Japan and
overseas. We are also striving to increase awareness of international standards with
respect to human rights through human rights training targeted at group employees.

Maruha Nichiro Group Human Rights Policy

The Maruha Nichiro Group conducts its activities in a manner that respects the basic human rights of all persons around
it, in order to practice the Group Philosophy: "We aim to be an essential part of society by improving everyone's daily life

with wholesome, safe, and healthy food.”

1. Respecting Human Rights

The Maruha Nichiro Group supports and respects the human rights designated in the International Bill of Human Rights
and the International Labour Organization (ILO) Declaration on Fundamental Principles and Rights at Work, and engages in

activities that are in line with the United Nations Guiding Principles on Business and Human Rights.

2. Practicing Human Rights Due Diligence

The Maruha Nichiro Group continues to develop and implement a process of human rights due diligence. in order to
prevent, mitigate, and remedy both direct and indirect negative impacts on human rights through our business activities.

In the event that we discover the Group has caused or contributed to negative impacts on human rights, we take remedial
action. Furthermore, we operate a channel tor reporting concerns over impacts on human rights.

3. Scope of Application

This Human Rights Policy applies to all officers and employees of the Maruha Nichiro Group. The Maruha Nichiro Group
implements human rights education to provide opportunities for each officer and employee to gain a deeper
understanding of human rights. The Executive Officer in charge of the Personnel Department at Maruha Nichiro

Corporation is responsible for putting this policy into action. The Maruha Nichiro Group pursues this policy in cooperation

with its business partners and other stakeholders.

4. Positioning of the Human Rights Policy

The Code of Conduct of the Maruha Nichiro Group, under the heading of labor and human rights, calls for "Diversity, safety
and openness in the workplace™ and "Respect for human rights and the abolition of forced/child labor.” This Human Rights

Policy supplements the Code of Conduct and shall be reflected in related policies and guidelines.

5. Regulatory Compliance

The Maruha Nichiro Group complies with the laws and regulations of the countries and regions where it conducts
business. If a country’s laws conflict with internationally recognized human rights, the Maruha Nichiro Group looks for a

way to ensure respect for the principles of international human rights.
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6. Important Human Rights Issues

The Maruha Nichiro Group forbids harassment in the workplace and thoroughly practices labor management, pursuant to
verifying that its employment practices are consistent with labor laws. The Maruha Nichiro Group also requires its

business partners to adhere to these guidelines.

7. Dialogue with Stakeholders

The Maruha Nichiro Group engages in dialogue with stakeholders regarding its efforts to respect human rights. The

Maruha Nichiro Group discloses information about its activities via its website and in its integrated report.

Established: July 2019

Maruha Nichiro Corporation

Due Diligence on Human Rights

The Maruha Nichiro Group considers respect for human rights, including within our supply chain, to be a management
iIssue, and has made efforts starting in FY2019 aimed at constructing a united due diligence system. This includes
creating a system to identify, assess, prevent and reduce human rights risks for the entire group. In FY2019 we screened

for human rights risks by country and fish species, then primarily carried out the following initiatives.

In FY2020, we conducted Self-Assessment Questionnaire of suppliers in Japan and overseas concerning their state of

compliance with the Supplier Guidelines. We also conducted human rights/labor practice related Self-Assessment
Questionnaire targeting suppliers for whom we had identified risks in some aspect of business in the past. In FY2021, we

will expand the scope of suppliers and conduct Self-Assessment Questionnaire on certified plants manufacturing Maruha

Nichiro products. In turn, we will implement countermeasures for suppliers found to pose a risk from the survey results.

> Click here for the Maruha Nichiro Group Internal Reporting System

Promote a Proactive Approach to Human Rights

At Maruha Nichiro, every year we hold hurman rights training targeting all employees as part of our activities for
respecting human rights as defined in the Group Code of Conduct. In FY2020, we switched over to e-learning for all
participants from the standpoint of preventing the spread of COVID-19, with a total of 1,894 officers and employees taking
part.

Human rights training (FY2019)
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Food Safety

Basic Approach

At the Maruha Nichiro Group, we work to supply safe quality food to customers and pursue food that customers can feel
safe eating, by putting ourselves in the customer’'s shoes and considering the type of quality they are looking for. This
approach comes from our Quality Assurance System based on our Group Philosophy and the Maruha Nichiro Group

Quality Assurance Policy.

To that end, we take an array of measures, from product development to delivery to the customers, as well as in all the
processes thereafter. At the same time, we provide employees with quality assurance training to raise the level of their

knowledge and skills and heighten awareness about quality.

Medium-term Sustainability Management Plan (FY2018-2021)

Supply safe and secure foods

Medium-term Goal Quality management system: Spread as appro-priate operations of Maruha Nichiro Group quality

assurance regulations

FY2020 Action Plan (Key measures)

« Implement PDCA activities about quality assurance and quality control as a whole group
» Position design and development, raw material procurement, and hurnan resource training as key
themes and strive for continual improvement

Achievements

* Review and revised proce-dures related to design and development and raw material
procurement

+ Conducted training based on the Group’s common guality education and training rules, and
promoted participation in training programs

FY2021 Action Plan (Key measures)

* Provide explanations (notices, e-learning program, etc.) related to design and development
* Conduct awareness-raising activities to ensure effective use of both internal and external training
for quality education and training

Targets Maruha Nichiro Group (Japan)

Department in charge Quality Assurance Department, Maruha Nichiro Corporation
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Medium-term Goal Promote the acquisition of more certifications in globally-recognized food safety management and

its effective operation

FY2020 Action Plan (Key measures)

» 5Strengthen cooperation throughout the whole supply chain
* Enhance factory inspections
» |Improve quality and hygiene control education systems

Achievements

+ Held meetings on quality assurance for management of partner factories in writing

» Conducted factory audits in accordance with the factory auditing plan

» Converted all quality assur-ance training workshops to e-learning programs and conducted them
four times in total

FY2021 Action Plan (Key measures)

» Consider the possibility of organizing a meeting on quality assurance for management of partner
factories using a web conference system, etc.

» Conduct (including remotely) systematic factory audits based on factory sanitation management
standards

* Consider and implement measures to raise the partici-pation rate in the guality e-learning

program
Targets Maruha Nichiro Group (Japan and overseas) and partner factories
Department in charge Quality Assurance Department, Maruha Nichiro Corporation
Medium-term Goal Maintain good factory environments and improve defense levels based on the Maruha Nichiro

Group’s Food Defense Management Rules

FY2020 Action Plan (Key measures)

» Enhance factory inspections
» Continue with food defense management and education

Achievements

* Remotely conducted food defense surveys and provided improvement guidance at the Group's
production sites and partner factories

* Conducted an e-learning program training on a partner factories -version of the food defense
training sessions

FY2021 Action Plan (Key measures)

» Carry out (including remotely) inspections of compliance with food defense management
standards and provide guidance on improvements to the Group's production sites, logistics sites,
and partner factories

« Continue training sessions on Group food defense manage-ment standards

Targets Maruha Nichiro Group (Japan and overseas) and partner factories

Department in charge Quality Assurance Department, Maruha Nichiro Corporation
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Quality Assurance Policy

To be a food brand that people trust, consistently offering safe products and reliable services should be the highest
priority. The Maruha Nichiro Group maintains the Maruha Nichiro Group Quality Assurance Policy, which is rooted in the

group philosophy.

Maruha Nichiro Group Quality Assurance Policy

1. Comply with all laws and regulations in Japan, overseas, and globally

2. Strengthen links throughout the supply chain and constantly raise the level of quality assurance

3. Value communication with customers and proactively provide appropriate information

4. Listen sincerely to the customer, value their opinions, and use this to improve our products, services, and corporate
activities

5. Implement quality assurance activities in line with Group regulations that are framed on international standards for
quality management systems

6. Help all employees improve their knowledge and technical abilities while raising awareness of quality

Management Structure

The Maruha Nichiro Group's quality assurance structure is organized with the Managing Executive Officers’ Committee as
the highest decision-making body for quality assurance issues. It is also in charge of setting and implementing necessary

quality assurance policies and initiatives.

The Quality Assurance Committee deliberates quality issues and serves as an advisory body to the Managing Executive
Officers’ Committee. The Quality Assurance Department at Maruha Nichiro, the central company of the Group, serves as
the focal point of the Group’s quality assurance, setting quality assurance policies, monitoring and improving quality
management through audit and product data systems, collecting and reporting data for disclosure of quality information,

and initiating employee training programs to increase quality awareness.
Responsible persons and persons in charge of quality assurance are appointed for each Company department and Group

company to communicate information about Group policies and measures as well as to create and implement quality

assurance plans and measures.

Quality Assurance Structure

Maruha Nichiro Group

Maruha Nichiro Corpration
Managing Executive Officers’ Commitiee

ng/Hesponding
Ie Quality Assurance Committee

Consumer Relations Center Quality Assurance Department
I

Offices in each department Group Companies

All Group Employees
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Inspection Systems

The Food Safety Group at Maruha Nichiro is dedicated to assuring the safety of the Company's food products based on
scientific evidence. The Food Safety Group scientifically verifies the safety of Maruha Nichiro Group products and

contributes to enhancing quality assurance in the following ways.

Testing Activities

The Food Safety Group has a comprehensive testing structure for microorganisms, agricultural chemicals, veterinary

drugs, allergens, and other items important to assuring product safety.

The Group’s microbe and agricultural chemical test laboratories have acquired |SO/IEC 17025 accreditation to further

assure customers that the Group’s inspections meet the highest international standards.

Providing Inspection System Maintenance and Technical Support at Food Manufacturing Sites

The Food Safety Group maintains and reinforces the Group-wide quality assurance system by working closely with
inspection laboratories at the food manufacturing sites, providing audits and technical guidance for inspection systems,
conducting quality control tests, helping address quality issues, and providing practical training.

Exploring and Developing New Analysis Technologies

The Food Safety Group is constantly researching and developing analysis technology that can quickly and accurately

detect food poisoning bacteria, allergens, and other potentially hazardous substances.

Product Safety from Factory to Customer

Maruha Nichiro applies strict internal standards at every step of preparation and delivery to ensure the safety of all

products.

Product Delivery Process Chart

@ Consumer Relations Center

. > Customer
Customer feedback helps improve A
our products and services.
Communications with Customers

We seek to quickly and conscientiously
respond to customer comments and opinions.

Supplier

Storage Logistics

Product Information Disclosure

Product information is provided on product packaging, >
product websites, and sales promotion materials

[| g:iﬁﬂ:nr:gnt :’"rgur:ut:!:rr:ent Manufacture @ Quality Testing Control

Quality validation based on
testing standards and
product specifications is
conducted for all products

Manufacturing is conducted
only at manufacturing plants
that meet the Company’s
criteria and strict standards

Develops food products
designed for deliciousness

Only ingredients with
documentation for origin
and history
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Design and Development

Products are created using food materials that have been verified for safety. Manufacturing processes are regulated
through multiple tests in the factory to ensure food safety during manufacturing, such as during food heating and cooling
conditions, and are maintained to verify that product quality meets the Group's strict standards. All products carry the
quality labeling as required by law and food product packaging provides clear ingredient lists and preparation instructions

for customers.

Ingredient Procurement

Only Ingredients Verified as Safe, No Exceptions

We understand that the quality of ingredients impacts the overall quality of the product and select only ingredients verified

as safe and that have clear documentation for who, where, and when the item was grown or manufactured.

Manufacture

Maruha Nichiro Group Sanitation Management Standards

The Maruha Nichiro Group has created its own Sanitation Management standards based on IS0 9001, 150 22000, FS5C
22000, Global Markets Program, related laws, and quality management standards. The Company's standards apply to its

directly managed manufacturing sites, Group companies, and contracted manufacturing sites.

Food Defense

The Maruha Nichiro Group has created its own Food Defense Management Standards and implements various hazard
prevention measures to prevent intentional acts to harm the food supply, such as monitoring chemical agents and foreign

content and improving employee communication.

Quality Testing Controls

Ingredient Management

- Acceptance Inspection

The Company verifies supplier quality certificates and test data for all ingredients.

Process Management

- Manufacturing Management
All manufacturing equipment is supervised by managers who have received general basic instruction and specialized
training. The latest testing equipment is located in close proximity to food processing sites, and all managers participate in

specialized technical training to augment their managing capabilities.

- Sanitation Management
Factory workers wear special clothing, hats, masks, and shoes and must pass regulatory checks before entering

workrooms as part of measures to prevent contamination from microbes and foreign substances.
- Process Inspections

Process management includes inspections specifically designed for each type of food product. The Company has an

extensive system of cameras and monitors enabling centralized monitoring for defective products within each process.
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Product Management

- Product Inspections
Specially appointed guality management staff confirm the quality of each final product based on inspection standards and

product specifications allow only products that have passed the inspections to be shipped.

- Traceability System

All data from the acceptance, processing, and product inspections as well as shipment conditions is recorded and
archived to create a fully documented history for each product. We also conduct periodic “recall drills” to be fully prepared
in case a quality issue or other type of problem occurs to ensure we are always able to quickly and efficiently gather data

on all processes from raw materials to final product.

Storage and Logistics

Maruha Nichiro Logistics carries out the Group's storage and logistics operations with quality control management based
on the guidelines for IS0 2001 certification. The company provides comprehensive logistics services meeting client

specifications at all stages from customs clearance to storage, transportation, and delivery.

Product Information Disclosure

Product Data Verification System

Maruha Nichiro has a certification system for managers to prepare product specification sheets showing specific basic
information about the product, and managers that have completed a prescribed training program are authorized to

prepare and review the spec sheets.

Product Data Disclosure

Maruha Nichiro makes its product data easily accessible to customers on its website, including nutritional information,

manufacturing plant site and country, allergen information, and the source location of main ingredients.

Main Initiatives in FY2020

Education and Training on Quality for Employees

In FY2020, a total of more than 2,000 employees from the Maruha Nichiro Group participated in training. These sessions
included seminars covering the topics of food labeling (12 times), quality control (3), food defense (3), FSSC22000 internal
auditor training (4), food bacteria training (6), skills training for food bacteria inspectors (1), practical inspection skills
training for bacteria inspectors (1), customer service training (4), customer feedback monitoring training (2), and

inspection report preparation training (2).

In FY2020, group training was made difficult due to the COVID-19 pandemic. Therefore, we strived to continue providing
access to skills training for employees by utilizing e-learning and teleconference systems. This made it easier for
participants to adjust their schedules, resulting in a larger number of participants than previous years. We will continue to
use e-learning and teleconference systems for training going forward even after the end of the COVID-19 pandemic to

maintain and improve the level of education and training accessible to employees.

S 32



o~ MARUHA NICHIRO

For the ocean, for life

Results of FY2020 Quality Assurance Training

Type of training Total sessions  Participants

Food label training (producing universal, frozen food, shelf-stable food, seafood, livestock product, and 12 times 304 ppl

create product specifications)

Quality management workshops (factory hygiene management) 3 times 365 ppl
Food defense workshops 3 times 174 ppl
FSSC 22000 internal auditor training (introductory training, skill advancement training) 4 times 157 ppl
Food bacteria training & times 735 ppl
Skills training for food bacteria inspectors 1 time 37 ppl
Practical inspection skills training for food bacteria inspectors 1time 3 ppl
Customer service training 4 times 130 ppl
Customer feedback monitoring training 2 times 51 ppl
Customer service training 2 times 85 ppl

Education and Training on Quality and Research

Enhance Factory Inspections

In FY2020, the COVID-19 pandemic greatly restricted people’'s movements. As a result, we actively employed remote
audits using a communications app to conduct factory inspections normally performed in-person at our manufacturing
sites. This allowed us to maintain and improve our food safety and food defense by responding flexibly to the situation of

the pandemic.

Looking ahead, we are examining ways to increase the accuracy of remote audits and strengthen our factory inspection

and guidance structure to enable flexible responses to environmental changes.

Status of Remote Audits by the Maruha
Nichiro Corporation Quality Assurance
Department
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Stakeholder Voice

Confirming the hygiene management situation through Q&A and reporting
by the manufacturing line at certified factories using a communication
Both myself, Chen Xiaojun, and Sun Lei of Maruha (Shanghai) Trading Co.,
Ltd.'s Dalian Branch each studied Maruha Nichiro's unique quality control
methods, food defense standards, and plant auditing methods for one year
in 2017 and 2019, at the Head Office Quality Assurance to conduct plant
inspections and provide guidance at partner factories in China with the aim
of continuing to produce safe and reliable products. In particular, in learning
the methods of plant auditing, we learned a lot from the advice given to us,

such as the difference in perspective between the person in charge of

auditing and on-site managers, and about the angles from which to look for

problems.

Xiaojun Chen (Right)

Corporate Advisor

Lei Sun (Left)

Chief Dalian Branch, Maruha
(Shanghai) Trading Corporation

Looking Ahead

The Maruha Nichiro Group will continue to strengthen its quality assurance structure through the further expansion of

customer support functions and fostering of specialized human resources in food safety and quality assurance.
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Consumer-oriented Management

Basic Approach

The basic mission of the Maruha Nichiro Group is to be "an essential part of society by improving everyone's daily life with
wholesome, safe and healthy food” and serving as a corporate group that contributes to everyone's affluent lives and
happiness, in accordance with our Group Philosophy. As a group of companies that promotes consumer-oriented
management, each one of us acts with a firm awareness of our role in listening to and utilizing the voices of our
customers, applying their feedback and making sustainable initiatives possible in order to fulfill our goals as a company

that adheres to laws and brings values to consumers.

Declaration of Consumer-oriented Management

The basic mission of the Maruha Nichiro Group is to be an essential part of society by improving everyone’s daily life with

wholesome, safe and healthy food.

As part of our fundamental mission, we endorsed the "consumer-oriented management” promoted by the Japanese
Consumer Affairs Agency in 2016 and announced that our management policies would be rooted in our Declaration of

Consumer-oriented Management established in March 2018.

In addition to endorsing “Consumer-oriented Management” promoted by the Japanese Consumer Affairs Agency, we have
announced our management policies rooted in our Declaration of Consumer-oriented Management established in March

2018. We also publish activity reports on a regular basis.

Consumer-oriented management is defined as activities that improve value for society through co-creation and

collaboration with consumers. The three activities that form the pillar of this are as follows.

Listening and utilizing everyone's voice Measures for future and next generations Adhere to laws and regulations and

strengthen corporate governance.
We believe this is a true reflection of our Group Philosophy and is linked to our medium- to long-term vision of striving

towards a sustainable society. As such, we have announced our Group Slogan, Vision, and Action Policy as Declaration of

Consumer-oriented Management.

S 35



o~ MARUHA NICHIRO

For the ocean, for life

Medium-term Sustainability Management Plan (FY2018-2021)

Promote consumer-oriented management

Medium-term Goal Cultivate corporate culture based on top commitments, facilitate organic communi-cation between
departments
FY2020 Action Plan (Key measures)

* Hold training seminars on consumer-oriented management
* Build a system to pro-mote consumer-oriented management
« Strengthen business activities to make full use of the "voice of the customer”™

Achievements

« Conducted e-learning pro-grams for all Group employees

* Enhanced systems through participation in various lectures by industry groups and mutual
exchange of information with the Consumer Affairs Agency

* Ran monthly product improve-ment review meetings and implemented 32 improvements and
enhancements based on the "voice of the customer”

FY2021 Action Plan (Key measures)

» Continue to consistently conduct training sessions

» Continue to participate in various lectures by industry groups and enhance systems through
mutual exchange of information with the Consumer Affairs Agency

* Promote activities with related departments involved in product development, improvement, and
enhancement based on the "voice of the customer”

Targets Maruha Nichiro Group (Japan)

Department in charge Consumer Relations Center, Maruha Nichiro Corporation
Medium-term Goal Improve supply and mutual exchange of information to customers
FY2020 Action Plan (Key measures)

« Enhance customer service to satisfy all customers
* Strengthen safety and security

« Coordinate sustainable environmental activities

« Coordinate food education activities for consumers

Achievements

+ Developed a chatbot and installed it on the customer consultation page of the website in August
2020

* Acquired an official corporate account on the Q&A site "Yahoo! Chiebukuro” to answer various
customers’ questions

» Distributed internally those cases where problems are foreseen by the "voice of the customer”

+ Established a framework allowing employees to deal with phone calls for customer support
services from home during the COVID-19 pandemic

FY2021 Action Plan (Key measures)

* Improve customer satisfaction through effective use of systems

* Contribute to the improvement of customers’ eating habits through information booklet
distribution to consumers

« Evaluate and analyze the "voice of the customer” information, identify risk information at its early
stage, and notify and call relevant departments
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Targets Maruha Nichiro Group (Japan)

Department in charge Consumer Relations Center, Maruha Nichiro Corporation

Main Initiatives in FY 2020

Disseminate Consumer-oriented Management throughout the Company

The Maruha Nichiro Group has established an internal promotion structure for all employees to understand and take
action based on Consumer-oriented Management. We conducted training seminars on Consumer-oriented Management

as well as promoted the strengthening of business activities that incorporate the "Voice of the Customer”.

In FY2020, we conducted training on Consumer-oriented Management using an e-learning platform, with around 4,600

Maruha Nichiro employees taking part.

In the quality control reconfirmation campaign that we implemented targeting all employees of the Maruha Nichiro Group,
we conducted a survey on our products and shared the feedback as consumers within the company for improvement
purposes. We have made 32 improvements and upgrades of products and services in FY2020 based on the Voice of the

Customer received on a daily basis.

As our initiative on food safety and security, we have continued to extrapolate potential issues based on the "Voice of the

Customer” and shared them in weekly newsletters.

Further Deepening Communications with Consumers

We strive to enhance information provision on platforms such as our website in order to further improve mutual
communication with customers. We ask customers who reach out to us to complete a satisfaction survey in aiming to

enhance our customer service.

Our activities on making product improvement proposals based on the voice of the customer are highlighted on the

company's website as well as intranet for employees. We will continue to take on improvement activities going forward.

From December 2019, we launched an official corporate account on the Q&A site "Yahoo! Chiebukuro” to answer
customers’ various questions related to our products. In August 2020, Maruha Nichiro has adopted an automated chatbot
on its website on a trial basis to answer customers' questions 24 hours a day, 365 days a year (covering canned foods,

bottled foods, and frozen foods categories).

In FY2020, we enhanced our customer service by establishing a system that enables employees to respond to customer

inquiries during the COVID-19 pandemic from their homes.

We are doing our part to earn customers’ trust through activities including initiatives on food safety and security,

environmental activities and food education activities.

Looking Ahead

As a corporate group that brings value to customers, the Maruha Nichiro Group aims to be an essential part of society by
improving everyone's daily life with wholesome, safe and healthy food and contribute to everyone’s affluent lives and
happiness. We aim to further promote consumer-oriented management based on this Group Philosophy.
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Lifelong Health Plan

Basic Approach

The Maruha Nichiro Group develops and offers food products containing functional ingredients proven to be health-
promoting and products formulated to be good for the body with the aim of providing healthy options for each life stage of

its customers.

Medium-term Sustainability Management Plan (FY2018-2021)

Promote lifelong health plan

Medium-term Goal Increase in activity of communication based on the"lifelong health plan"and strengthen research and

development

FY2020 Action Plan (Key measures)

+ Drive promotional activities
* Research and develop “fish-eating” and fish-derived functional ingredients

Achievements

* Distributed 40,000 copies of "How Mackerel Gets Canned,” a supplemental educational material for
bth-grade elemen-tary school social studies

+ Considered the commercializa-tion of protamine derived from salmon milt for oral care, and
developed new functionalities of nucleic acids (2 academic presentations at the Nippon Suisan
(Nissui))

FY2021 Action Plan (Key measures)

* Continue to disseminate information, corporate events, and campaigns through the official
community site and official social media
* Develop functional ingredients

Targets Maruha Nichiro Group (Japan)

Department in charge Corporate Commmunication Department and Central Research Institute, Maruha Nichiro Corporation
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Medium-term Goal Contribute to health and wellness

FY2020 Action Plan (Key measures)

* Promote healthy bodies with measures to fight metabolic syndrome and strengthen bones
through foods with function claims, salt reduction, calcium fortification and reduced calories
» Promote food products that benefit a healthy mind and tastefulness

Achievements

» Launched "Sardines in extra virgin oil” that allows absorp-tion of DHA and EPA contained in
sardines without any loss

* Developed and launched a total of 42 products in the "Yasashii Okazu Set” series of frozen nursing
care food that are suitable for use in both hospital facilities and at home, with an emphasis on
energy and protein

FY2021 Action Plan (Key measures)

» Continually educating and promoting consumers to incorporate food into their daily dietary habits
through development and sales in response to market needs

Targets Maruha Nichiro Group (Japan)

Department in charge Corporate Commmunication Department and Central Research Institute, Maruha Nichiro Corporation

Main Initiatives in FY2020

Physical Health and Healthy Mind

The worldwide spread of the COVID-19 pandemic has had major impacts on people’s lives. The pandemic has brought

about substantial changes in our lifestyles, diets and health consciousness.

Japan's Health Promotion Act declares "The people must endeavor to deepen their interest in and understanding of the
importance of healthy lifestyles, and to both be aware of the state of their own health and improve their health throughout
the course of their lives.” In addition, as indicated in the Japanese Food Guide Spinning Top advocated by the Ministry of
Health, Labour and Welfare and Ministry of Agriculture, Forestry and Fisheries, well-balanced meals in terms of staples,
meat/fish, and vegetables, as well as appropriate amounts of exercise are important for improving health and preventing

illness.
We require the further pursuit and practice of self-medication going forward.

In response to this, the Maruha Nichiro Group is promoting the “Lifelong Health Plan™ by developing and providing
products that support the “physical health and healthy mind” of customers. This involves providing seafood products with
an emphasis on harmony with nature. Products include those made with functional materials with proven effects on
health, such as DHA, as well as universal design foods (i.e. nursing care food) made to be easy to eat and visually

appealing.
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